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internet evolution

ICP /IP

Connectivity Presentation Programmability

FIP Email

Web Pages

Web Services
Browse
the Web
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What is it?
XML
Microformats
Atom REST

RSS
Vodcasting

Search Engine Optimisation (SEO)
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Wisdom of Crowds CSS
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Connecting
Atom RSS REST
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A Very Brief History of Micro-Media

() re-tweeting

© David // Asmano darmano.typepad com

tweeting
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Semantics of Information Connections
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The Internet evolution

Function
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Internet Hierarchy of Needs

Actualization
the Web becomes a frictionless tool for personal growth and fulfilment

Semantic needs
' the ability to derive meaning from language, content and context

/ \

Organization needs
the ability to sort and search, based on titles, metatags, and document contents

/ \

Connectivity needs
the ability to connect to and between documents and sites, and its subsequent implications

Existence needs
basic elements for the Internet to work: computers connecting to each other and volume of documents

© VortexDNA 2007 May be freely reproduced if attributed
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Figure 1. Hype Cycle for Emerging Technologies, 2008
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Exemplo 1: a pesquisa por palavras chave
Computational Knowledge Engine: http://www.wolframalpha.com/index.html



WHAT YOU PAY, WHAT YOU GET

A comparison of Internet download speeds
available to residential customers in the Triangle

$22 - EARTHLINK DIAL-UP: 56 kbps
$20/$25 \{ AT&T “LITE” DSL: 768 kbps
$33/s80 @ VERIZON “STARTER” DSL: 768 kbps
$35/$38 ‘ AT&T “ULTRA” DSL: 1.5 Mbps

WILDBLUE AND HUGHESNET SATELLITE: 1.5 Mbps

$43 VERIZON “POWER" DSL: 3 Mbps
\ AT&T “XTREME” DSL: 3 Mbps
$43/$47 ‘ AT&T “XTREME 6.0" DSL: 6 Mbps
VERIZON HIGHEST TIER DSL: 7 Mbps
TIME WARNER CABLE ROAD RUNNER: 7 Mbps

‘ GREENLIGHT, a publicly owned utility offering fiber-to-the-home
service to residents of Wilson (LOWEST TIER) : 10 Mbps
TIME WARNER CABLE ROAD RUNNER “TURBO™: 10 Mbps
_— GREENLIGHT (HIGHEST TIER): 100 Mbps

$35%/$57

$300* Speeds are shown in kilobits per second and Megabits per second.

rounded to the nearest dollar.

*Greenlight broadband available only when paired with TV and/or
phone service.

Exemplo 2: o impacte da tecnologia verde
http://lwww.greenit.net/whygreenit.htmi

1 Megabit=1,000 kilobits. Prices are monthly, long-term (not promotional),
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Exemplo 3: integracao de mundos de informacao desligados

http://www.jjg.net/ia/



